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/ can come from television advertisements, magazines, peers, and even our own family. Knowing how to
/ counter them can seem daunting, but we believe it can be done. Below, you'll find tips for preventing
/ the gimmes, as you teach your children how to live a life of gratitude and giving.

/ e Set the example. Children learn more from our actions than our words, so it’s important to
/ think about what values we unconsciously teach. If every weekend is spent at the mall, children
/ quickly learn that “stuff” matters. Talk as a family about what your values really are. Try to

articulate those values in one or two brief sentences, such as, “As a family, we value continual

/ learning, building family relationships, and improving our community and world.” Now think
/ about how much time and money you spend on fostering those values. If the answer is “very

little,” you may need to adjust your priorities and schedule. The more your habits align with

/ your values, the greater the takeaway for your children.
/ o De-emphasize stuff. A 2006 study from the Lego™ Learning Institute found that half of parents

in France and Japan characterized shopping as a play activity. Our children are forgetting how to

/ play and how to entertain themselves. Change this trend in your home by offering plenty of
/ non-commercial, at-home activities. Play board games, go for a walk, build with blocks, have a

tea party, bake cookies together, or teach your child a handicraft. These types of activities build

/ competence and creativity. They also create a slower, more peaceful pace for children.
/ e Create a climate of giving. Giving isn’t something we do just during the holidays or during a food

drive or other charity event. Giving is a way of life and it starts at home. Encourage your children

/ to look for ways to help, such as making a sibling’s bed or helping with homework. On busy
/ mornings, an older child can brush a younger child’s hair or grab a bowl of cereal. Consciously

share the value that “we are a family and families help each other.” Get to know your neighbors

/ and be aware of their needs. Take a meal to neighbors after a surgery, ilness, or the arrival of a
/ new baby. Rake leaves or shovel snow from an elderly neighbor’s driveway.

e Manage technology wisely. Marketers spend more than $17 billion annually on advertisements

/ targeted at children, according to Juliet Schor, author of Born to Buy: The Commercialized Child
/ and the New Consumer Culture (2005). Many of these advertisements come directly into your

home via television and the Internet, and they have a profound effect on your child’s

% susceptibility to consumer culture. It’s important to have conversations early about how
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in partnership with the Bright Horizons Foundation for Children®. Our mission carries into our
centers and schools where building empathy and compassion is infused into the World at Their
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